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JOB OVERVIEW

Role Summary

Responsible for building and executing retail strategies/plans to grow awareness,
consideration, sales and profitability for Japan

Deliver market leading eCom strategies along with retail strategies for NBCU properties for
Japan working with the global teams in terms of business alignment and sharing

Liaise with Japan category functions, as well as the franchise marketing members

Work closely with key partners (licensees) to develop and align retail plans for franchise
properties.

Work closely with agencies to identify needs

eCommerce

Work with Franchise and Marketing along with category leads to build Japan strategies
across PurePlay and Omni Channel
0 Amazon: drive and manage Amazon platform & brand presence working with
o Franchise marketing along with category leads.
0 Omni channel : identify key retail EC partners and build long term relationships to
develop strategy to deliver sales / growth
0 Support EC programs run by the licensees working with category leads
Analyse data and insights to form opinions and revisions to strategies and overall direction
Monitor campaigns and analyse ROI
Work with internal stakeholders to create and manage online promotional calendars
Be the lead on eCommerce insights, technology and strategy
Track licensee e-commerce presence, train and support licensees in managing their e-

commerce business

Retail Marketing (Brick & Mortar)

Retalil Expertise:

Manage relationships and develop retail marketing programs with key retail accounts
Maintain a catalogue of competitors’ retail programs & share best practices/results with
broader team

Stay up to date on retail and marketing trends

Work on the creation and delivery of targeted retailer presentations to pitch, support or
launch licensing programs

Identify new business opportunities across local retail base to support incremental revenue

growth — new categories and growing retailers
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Retail Planning:

Identify core retail marketing concepts/messages for each Franchise to create
differentiation across key accounts
o Coordinate with Franchise & Marketing teams to ensure creative is consistent and
on brand
Create and identify effective sales and marketing materials to be used for meetings, trade
shows, retail road shows, and events.
Proactively conceptualize and develop cross promotions with other Universal divisions on

behalf of licensees, retailers and digital partners.

Retail Execution:

Manage execution and account management of assigned marketing partnerships with retail
accounts through product lifecycle; includes in-store marketing, promotions, sweepstakes,
out-of-home, print, online/mobile content, packaging, premiums, etc.

Briefing external agencies (when appropriate) in the development of retail concepts
Managing retail budget

Approving retail marketing submissions from licensees, agents or retailers

Plan and execute the marketing campaign for local DTR program by closely working with
category leads

Post Analysis

Provides comprehensive marketing program recaps and post analysis including
measurable results, ROI, and how we compare to competitive programs

Maintains examples of best in class programs to help drive the planning process and close

loop

Post Analysis

Provides comprehensive marketing program recaps and post analysis including
measurable results, ROI, and how we compare to competitive programs
Maintains examples of best in class programs to help drive the planning process and close

loop

SKILLS & EXPERIENCE

Minimum of 2yrs commercial & digital experience, in a retail environment

Deep knowledge of retail business including retail marketing tactics, promotional
partners/packaged goods, home entertainment, and consumer products

Understanding of Vendor Management platforms (ie Amazon) and SEO, DSP, other
media

Experience in working across pureplay, omni-channel and retails

Success in delivering digital and social marketing campaigns

Exceptional creative sensibilities and problem solving skills

Excellent relationship management and influencing skills with the demonstrated ability to

close large deals



e Excellent analytic skills, and experience of using Insights to form strategy and opinions

e Excellent administration skills coupled with the ability to balance and prioritize work
coming in across the team

e Strong interpersonal and communication (verbal and written) skills

e Self-starter with the ability to work independently as well as collaboratively within a team

e Proactive and solution focused with high attention to detail

e Demonstrable ability to research and source ad hoc information independently

e Strong PC skills with Intermediate to advanced knowledge of Word, Excel and
PowerPoint

e Extensive experience with retail/trade marketing, promotions or packaged goods
experience with significant experience creating large scale programs

e Business level of English is required

PERSONAL CHARACTERISTICS
e Enthusiastic, passionate and highly motivated (self starter is key)
e Willing to learn and take on board direction
e Confidence to contribute to discussions
e Active digital and social media user
¢ Intellectually strong and is a creative thinker
e Able to travel and geographically mobile

e Sense of humor and practical attitude (FUN!)
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